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RIGHTFONT 5
Straight from the horse’s mouth, “RightFont 5 is an 
innovative, beautiful and professional font manager app 
for macOS, helping designers to preview, install, sync and 
manage their font files.”

The users of this app are people who want more 
control and organization over their fonts i.e. designers, 
administrators

Designers have a lot of fonts. They need a way of finding, 
organizing, and sorting those fonts in a timely manner. 
Fonts nowadays are much more complex as well with 
updates, licenses, and online sources. They use products 
like this to help manage that.

The app is useful for browsing for fonts or finding a font 
in your library by sorting and filtering. This app can also 
interface with various programs to change the font of a 
currently selected text object. It lacks a bit in comparing 
fonts together though.

Description
What is it?

Who uses it?

Why do they use this product? In what context is this product made useful?
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The visual design of the app is very clean with the app 
consisting of a titlebar, a sidebar, and a main area where 
the fonts are displayed. In that sense, the app reflects 
Apple’s HIG but also differs in the titlebar style and 
discoverability of certain things e.g. the filtering and sorting 
options show to the right. 

The visual design generally reflect what the user’s goals 
are when using the app; mainly, finding or adding fonts 
and using it once chosen or installed. The typography 
is effective because it gets out of the way; that being 
the system default. The iconography across the app is 
consistent and accurate but there’s room for improvement. 
One example is the icon in the top right which is a hodge-
podge of extras that shows views and theme options. 
Breaking those out into the toolbar would probably be 
better for discoverability and usage. 

The interactions of this app are dead simple. Select an 
option from the sidebar, the list on the right updates to that 
new category such as user installed fonts, cloud fonts, or 
fonts added in the last month. This app draws inspiration 
from the default font book interface. That’s good because 
it’s familiar but on the other hand. Changing from the 
sidebar of items to the “search“ function is not great. 

There’s not even a back button. The user has to hit that 
magnifying glass button inside the search field to go back 
to the regular sidebar.

Overall, the interactions are good as they serve the 
purpose of helping the user find and use fonts. There are 
however places that can be improved to make things more 
clear and easier to discover and use.

Analysis Consideration
Visual Design

Interaction
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RightFont 5 does a lot of things right. The app finds all of 
the user’s fonts and organizes them. The app however is far 
from perfect which lends some insight unto the app I seek 
to design in the coming weeks.

The app should really be thought of as a font book 1.5, 
rather than a true successor or something independent 
from the system default. Both have the same layout and 
functionality for the most part but RightFont tacks on 
helpful features rather than integrating them into a new 
existence. For example, the app allows the user to change 
the font in the currently selected textbox in an app, such as 
InDesign, with the one selected in the app. A great feature 
but sort of hamfisted in its execution. A better way would 
to have a persistent button and to remember what came 
before and compare the two.

Another problem is the ineffective use of whitespace. 
As you can see on the top right, the user only gets to see 
two letters from each font in a type family. I might be the 
exception but usually I only have one weight for a font-
family. If the app could dynamically update to show more of 
a preview of a typeface. That would be much better.

One of the preeminent views of the default Font Book is 
the All Glyphs view. RightFont displays this quite poorly with 
a pop-out window with only a table view of them. I would 
like to see something like how Google Fonts displays all 
of their glyphs. With the most important ones displayed—
the alphabet and numerals—and then moving forward to 
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different categories such as factions or 
other languages.

One of the most glaring needs of 
improvement are the search, sorting, 
and filtering capabilities. Currently, once 
filters and sorting is applied there’s no indication but a 
yellow magnifying icon (vs the regular light grey) that a filter 
or a sorting has been applied to the result on the right. This 
is unnecessarily cumbersome. A better example to draw 
inspiration from is the filtering option in the character menu 
on the new Adobe CC apps. 

Overall, lots to draw from and improve when designing 
my own alternative to Font Book.
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FONTBASE
In their own words, Font Base is “Font management. 
Perfected. All platforms. Professional features. Beautiful 
UI. Totally free. FontBase is the font manager of the new 
generation, built by designers, for designers.”

Similar to that of RightFont 5, this app help people, such as 
designers, browse, collect, experiment, and compare their 
fonts and fonts from Google Fonts.

Designers have and use a lot of fonts. One of the reasons 
designers keep using their mainstays is because its a pain 
to find, collect, and remember you have a high-quality 
alternative that would work in your design. This product 
seeks to help designers find them and compare them.

This app seeks to be helpful while actively designing or the 
planning that happens beforehand. With this app, you can 
collect fonts for a certain project and compare how those 
fonts work together with their previewer. This app can also 
activate fonts similar to RightFont 5 when text us selected 
in certain apps.

Description
What is it?

Who uses it?

Why do they use this product? In what context is this product made useful?



YSDN 4003 — ADVANCED TOPICS IN INTER AC T IVI T Y COMPE T I T IVE ANALYSIS FONTBASE — ANALYSIS CONSIDER AT ION

The visual design of the app is clean and simple. The app 
contrasts the black sidebar with the active area to the right. 
All of the icons are simple, line art drawings although they 
don’t correspond very well to what they’re supposed to 
represent.

The design of the app doesn’t follow Apple’s HIG very 
closely beyond having the three buttons in the top left. 
This app very electron-y which means it suffers from being 
cross-platform and made using javascript rather than being 
tailored for each platform using C++, Objective-C, or C.

The visual design does however reinforce the products 
goal of browsing, selecting, and installing fonts with large 
previews that lets the user see enough of a preview but 
not every weight and style variant. The user interface 
encourages selection and browsing of fonts, as well as, 
seeing the type in different colours and backgrounds. 

The typography chosen works well because it gets out of 
the way of the actual fonts you’re looking for; users won’t  
be influenced by  a plain sans-serif like Barlow.

Visual Design – what does it look 
like? Does it adhere to the platform’s 
human interface guidelines? Does 
the visual design reinforce the 
product goals? Does the interface 
encourage user behaviour? 
Consider how typography, colour, 
composition and iconography 
contribute to the product goals.

Interaction – effectiveness, utility; 
how well does it work? How does the 
user interface support the intended 
goals?

The interactions of the app work well, for the most part. 
One of the best behaviours of the app is the pinning 
behaviour so the user can compare various typeface to 
one another when browsing. This is useful but only one font 
can be pinned at a time. I would like to see more than one 

pinned font to be possible, rather than making a collection. 
Comparing should also be better; showing different sizes 
and pairing combinations. 

Dragging to collect fonts is a good interaction. Clicking 
the square to make a font active but having the same 
behaviour represented by a circle in the sidebar is 
confusing. Double clicking a font should have some 
behaviour as well; now it does nothing.

Overall, the interactions are good but some behaviours 
are unexpected which can be improved upon.

Analysis Consideration
Visual Design

Interaction
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FontBase is an interesting app for exploring digital 
typography. The app allows users to explore all of Google 
Fonts by default and any fonts added to the app. Displaying 
the most iconic version of a font is the right solution rather 
than showing every weight and italic version. 

The app prioritizes selection of fonts with more detailed 
view being sacrificed to an ancillary button, “view details” 
for different weights, the waterfall, and all the glyphs 
displayed. I’m not sure this is the right approach while 
browsing. A better solution would be to enter a “selection 
mode” where families and weights could be selected en 
masse.

The filtering and sorting options are a glaring oversight 
for font searching and selection. Adding these features 
would vastly help user narrow down 2306 fonts to the ones 
that they’re looking for. Alphabetical is the only sorting 
option currently.

The toolbar at the top to change the background and text 
colours, as well as the font size and OpenType features, is 
useful at the font family level but isn’t so much at a specific 
font level, and don’t even effect the waterfall and glyphs 
views.

The last view, which is the atom icon on the left-most 
toolbar, is a HTML preview using any of the user’s fonts. It’s 
kind of an interesting feature but lacks in many aspects. 
The font select is not great with it being a giant list or over 
2000 fonts rather than collections or similar. There’s also 
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no way to change the text colour or background colour. 
Also, the user can’t move any of the elements around. This 
leads me to believe that this feature isn’t complete yet and 
is in early development.

Overall, this app is a good app for free and offers some 
well thought out features for font selection, collection, and 
view. These features will be integrated into the prototype 
that I will develop in the coming weeks.
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GOOGLE FONTS
Google fonts is an online font library whose “goal is to make 
[the custom font] process simple, by offering an intuitive 
and robust directory of open source designer web fonts.”

As of now, 26,986,763,488,678 people have seen a font on 
Google Fonts. That only includes web views. So, everybody 
uses Google Fonts for personal and professional projects.

Google Fonts has opened up the world to custom fonts. 
Of course, people were doing it before but it wasn’t before 
Google fonts made it easy to get high quality, legally hosted 
fonts to use with only a line or two of css.

This product is useful for anyone who wants a font that isn’t 
the default. Browsers use Times by default and the same 
looking font for sans-serifs. Google Fonts makes it easy for 
custom fonts to compliment your designs. 

Description
What is it?

Who uses it?

Why do they use this product? In what context is this product made useful?
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The visual design of Google Fonts is what you’d expect in 
the minimalistic trend we’re in right now. It’s dominantly 
white with black text and employs a red highlight colour 
for things they want the user to pay attention to. The user 
can change the colour palette of the window to other 
combinations like inverted, black on yellow, and white on 
blue. The design, overall, fits Google’s aesthetic and is 
effective on the web and serves the purpose of finding new 
fonts for their projects. 

Visual Design – what does it look 
like? Does it adhere to the platform’s 
human interface guidelines? Does 
the visual design reinforce the 
product goals? Does the interface 
encourage user behaviour? 
Consider how typography, colour, 
composition and iconography 
contribute to the product goals.

Interaction – effectiveness, utility; 
how well does it work? how does the 
user interface support the intended 
goals?

The interactivity of Google Fonts is very good. The 
interactions reinforce the process of the user browsing, 
finding, installing, and then using the font.

One of the key interactions that needs to be emulated in 
my design is the ability to type directly in any of the font’s 
sample sentences. This allows the user to directly see how 
the letterforms look when their phrase is applied to that 
font. Once the user has found the font they want, they can 
add it easily using the plus button. Once they have added 
a font, a drawer at the bottom appears for the user to click 
when they’re done collecting so they can get the code or 
download link to actually use the fonts.

Google Fonts is a good example how the interaction 
design serves the user and anticipates their behaviour.

Analysis Consideration
Visual Design

Interaction
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Google Fonts has become a linchpin for typography on 
the web—for better or for worse. There interface was the 
first to marry the fun browsing of fonts with the actual 
employment of the font. For comparison, FontSquirrel has 
virtually identical fonts on their website and the ability for 
people to download them and use them. The difference 
is the web hosting feature. People could have hosted 
them themselves and added a simple css font import rule 
but that painpoint was enough that virtually nobody used 
custom fonts on the web; even if they knew they had the 
license for it. Really only designers and select engineers 
have the wherewithal to find good, custom fonts and 
use them in production. Free and legal are the essential 
ingredients for a ubiquitous product.

The things I will use for my designs is to add direct user 
input, a workflow that guides the user through all the steps, 
and to provide good, clear filtering and sorting criteria. 
Although this is outside of the scope of the project, I wish 
Google Fonts had some sort of collection feature. Either 
based on kind or project but this would require cookies or a 
user to log in. A process too onerous for some, though they 
probably have a Google account.
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